
MilestoneInternet.com   |   +1 408-200-2211 

Be everywhere your 
customers are

Use of AI in Digital 
Marketing

November 2023

HSMAI Curate



Confidential2

Internal use

Leveraging AI in Hospitality Marketing

1. Optimizing for Google’s AI-driven Search Generative Experience

2. Using AI Content Generation – Content Intelligence, Generation, and 
Measurement

3. Image Ranking and Prioritization – based on Google’s Vision API and Quality 
Guidelines



Use of AI in Discovery
Optimizing for Google’s Search Generative Experience



Confidential4

Internal use

Challenge: How to Leverage Google’s Search Generative Experience
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Internal use

Claim the knowledge graph 
for your brand and 

locations, 

Build identity in GBP, for 
your locations, personnel 

and inventory

Optimize all entities on your 
site including images, videos 

and schema tied to them

Google Search 
Generative 
Experience

Knowledge 
Graph

Schema 
Markup

Entity 
Optimization

Helpful 
Content

Local 
Identity

Develop Helpful content 
across your site, Blogs, FAQs, 

Events, Web Stories

Ensure clear and 
comprehensive schema mark 

up on your site

Future Proof for Google Search Generative Experience
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Internal use

Demo of Google Search Generative Experience for Hotels



Generative AI in Content Intelligence and Generation
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Internal use
Content Generation

Find out what 
content to 

write

Generate unique, 
search optimized 
content in your 
brand’s voice

Measure 
success of your 

content and 
iterate

Challenge: How to improve content velocity affordably 

Content Intelligence Content Generation 
& Optimization Content Analytics
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Internal use

Content Intelligence

Recommended best topics and content ideas based on the brand’s search visibility and competition 
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Internal use

Created Content Generation for Brand

• Sophisticated prompt engineering to generate 
unique content based on

• Brand Voice
• Tone
• Target Personas
• Customer Intent and Stage of Customer Journey

• Multi-use output: Website, Local Posts, Social, Ads, 
FAQs

• Smart publishing
• Seamless publishing with integration into 3rd party 

CMS - (HTML/JSON)
• Natively publish to Milestone CMS
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Internal use

Content Generation

• Provides first draft of content for routine topics 
saving up to 85% time

• Sophisticated prompt engineering
• Fine-tuned industry modeling
• Custom enterprise models

• Image optimization
• AI-based image ranking
• AI-based alt-text generation

• Multi-use output: website, local, social, ads

• SEO checklist to maximize discoverability

• Smart publishing
• Natively publish to Milestone CMS
• Export fully SEO-enhanced content 

(HTML/JSON)



Use of AI In Optimizing Images
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Internal use

Challenge – How to Leverage AI to Help with Image Optimization

• 27% of searches across ten major search 
properties are for images

• 62% of Millennials prefer visual search to 
any other technology

https://www.officialbryangrey.com/visual-search-stats/
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Internal use

Solution: Visual Search Optimization of Property Images using Google Vision API

+702%
growth in image search 
impressions

+48%
increase in organic 

sessions YoY

+15%
increase in 

organic 
impressions YoY



Thank You
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